


A chemist and entrepreneur, Annie Turnbo Malone became a millionaire by successfully 
developing and marketing hair products for black women in St. Louis. She used her wealth 
to promote the advancement of African Americans and gave away most of her money to 
charity.

Born on August 9, 1869, in Metropolis, Illinois, Annie Minerva Turnbo was the tenth of 
eleven children born to Robert and Isabella Turnbo. Her parents died when she was 
young, and an older sister raised her. Annie attended high school in Peoria, Illinois, but 
she was often sick and missed class. Though she did not graduate, she did discover she 
was good at chemistry.

Around the turn of the twentieth century, Annie Turnbo developed a hair product to straighten African American women’s hair without damaging it like the products then avail-
able. She eventually created an entire line of hair care and beauty products specifically for black women. Recognizing she needed a larger market in which to sell her products, Turnbo 
moved her business to St. Louis in 1902. The city’s economy was booming in preparation for the 1904 World’s Fair.

As a black woman, Turnbo was denied access to regular distribution channels. To sell her products, she and her assistants went door-to-door, giving demonstrations. Business grew steadily. 
After a positive response at the World’s Fair, Turnbo’s Poro company went national. In 1914 Annie Turnbo married Aaron E. Malone, a St. Louis school principal. By the end of World War 
I, she was a millionaire and one of the most successful black women of her time. Malone was extremely generous with her money and helped a variety of African American organizations 
and charities, including the St. Louis Colored Orphans Home.

Annie Malone established Poro College in St. Louis in 1918. The cosmetology school and training center offered black women a place to advance themselves. The facilities also housed 
Malone’s business operations and served as a place for the African American community to gather for various civic functions. Malone’s multimillion-dollar business empire was put at risk 
in 1927 when her husband filed for divorce and demanded half of the business. The high-profile dispute resulted in a settlement of two hundred thousand dollars. Seeking a fresh start, 
Malone moved her business headquarters to Chicago in 1930. Financial troubles continued to follow her. The aftermath of the 1929 stock market crash hit the company hard, as did a 
series of lawsuits.

Despite these financial setbacks, Malone remained in business and had thirty-two branches of the Poro school throughout the country in the mid-1950s. She also continued to support 
charities in St. Louis and around the nation throughout her lifetime. She died in Chicago on May 10, 1957.

Annie Turnbo Malone’s legacy as a pioneer in the African American beauty and cosmetic business has largely been overshadowed by the success of her former employee, Madam C. J. 
Walker. This is beginning to change, however, and Malone is now being recognized for her role in launching the industry. Malone’s charitable legacy also continues. The St. Louis Orphans 
Home, which was renamed after her in 1946, is now the Annie Malone Children and Family Service Center. The street on which the center is located was renamed Annie Malone Drive in 
her honor.



Madam CJ Walker represents all that is possible. Sarah Breedlove–who later would come to be 
known as Madam C. J. Walker–was born on December 23, 1867 on the same Delta, Louisiana 
plantation where her parents, Owen and Minerva Anderson Breedlove, had been enslaved be-
fore the end of the Civil War.  This child of sharecroppers transformed herself from an unedu-
cated farm laborer and laundress into one of the twentieth century’s most successful, self-made 
women entrepreneurs.

Orphaned at age seven, she often said, “I got my start by giving myself a start.”
She and her older sister, Louvenia, survived by working in the cotton fields of Delta and nearby 
Vicksburg, Mississippi. At 14, she married Moses McWilliams to escape abuse from her cruel 
brother-in-law, Jesse Powell.

Her only daughter, Lelia (later known as A’Lelia Walker) was born on June 6, 1885. When her 
husband died two years later, she moved to St. Louis to join her four brothers who had estab-
lished themselves as barbers. Working for as little as $1.50 a day, she managed to save enough 
money to educate her daughter in the city’s public schools. Friendships with other black women 
who were members of St. Paul A.M.E. Church and the National Association of Colored Women 
exposed her to a new way of viewing the world. 

Madam Walker before and after using her shampoo and “Wonderful Hair Grower”
During the 1890s, Sarah began to suffer from a scalp ailment that caused her to lose most of 
her hair. She consulted her brothers for advice and also experimented with many homemade 
remedies and store-bought products, including those made by Annie Malone, another black 
woman entrepreneur. In 1905 Sarah moved to Denver as a sales agent for Malone, then mar-
ried her third husband, Charles Joseph Walker, a St. Louis newspaperman. After changing her 
name to “Madam” C. J. Walker, she founded her own business and began selling Madam Walker’s 
Wonderful Hair Grower, a scalp conditioning and healing formula, which she claimed had been 
revealed to her in a dream. Madam Walker, by the way, did NOT invent the straightening comb 
or chemical perms, though many people incorrectly believe that to be true. 

To promote her products, the new “Madam C.J. Walker” traveled for a year and a half on a 
dizzying crusade throughout the heavily black South and Southeast, selling her products door to 
door, demonstrating her scalp treatments in churches and lodges, and devising sales and market-
ing strategies. In 1908, she temporarily moved her base to Pittsburgh where she opened Lelia 
College to train Walker “hair culturists.”
By early 1910, she had settled in Indianapolis, then the nation’s largest inland manufacturing 
center, where she built a factory, hair and manicure salon and another training school. Less than 

a year after her arrival, Walker grabbed national headlines in the black press when she contrib-
uted $1,000 to the building fund of the “colored” YMCA in Indianapolis.

In 1913, while Walker traveled to Central America and the Caribbean to expand her business, 
her daughter A’Lelia, moved into a fabulous new Harlem townhouse and Walker Salon, designed 
by black architect, Vertner Tandy.

“There is nothing to equal it,” she wrote to her attorney, F.B. Ransom. “Not even on Fifth Ave-
nue.” Walker herself moved to New York in 1916, leaving the day-to-day operations of the Mad-
am C. J. Walker Manufacturing Company in Indianapolis to Ransom and Alice Kelly, her factory 
forelady and a former school teacher. She continued to oversee the business and to work in the 
New York office. Once in Harlem, she quickly became involved in Harlem’s social and political 
life, taking special interest in the NAACP’s anti-lynching movement to which she contributed 
$5,000.

In July 1917, when a white mob murdered more than three dozen blacks in East St. Louis, 
Illinois, Walker joined a group of Harlem leaders who visited the White House to present a 
petition advocating federal anti-lynching legislation.
As her business continued to grow, Walker organized her agents into local and state clubs. Her 
Madam C. J. Walker Hair Culturists Union of America convention in Philadelphia in 1917 must 
have been one of the first national meetings of businesswomen in the country. Walker used 
the gathering not only to reward her agents for their business success, but to encourage their 
political activism as well.

“This is the greatest country under the sun,” she told them. “But we must not let our love of 
country, our patriotic loyalty cause us to abate one whit in our protest against wrong and injus-
tice. We should protest until the American sense of justice is so aroused that such affairs as the 
East St. Louis riot be forever impossible.”
By the time she died at her estate, Villa Lewaro, in Irvington-on-Hudson, New York, she had 
helped create the role of the 20th Century, self-made American businesswoman; established 
herself as a pioneer of the modern black hair-care and cosmetics industry; and set standards in 
the African-American community for corporate and community giving.
Tenacity and perseverance, faith in herself and in God, quality products and “honest business 
dealings” were the elements and strategies she prescribed for aspiring entrepreneurs who 
requested the secret to her rags-to-riches ascent. “There is no royal flower-strewn path to 
success,” she once commented. “And if there is, I have not found it for if I have accomplished 
anything in life it is because I have been willing to work hard.”





There are corporations that actively give back to the community and yet we 
can do more. In the wake of all the social injustice and civil unrest surround-
ing our communities and today’s youth, we all thirst to make a difference. 

The time has never been more appropriate than now if you desire to make a global 
impact, reprieve is just over the horizon! 

Louisiana’s own, Glynn Jackson, returns  for one night at the Belle of Baton Rouge  
at the Atrium on Sunday, July 10, 2016.  Come out and support this hometown hero 
as he celebrates the best that Louisiana has to offer!
Ambassador of Goodwill – Hair Historian – Fashion/Beauty Impresario over the 
past 25+ years, The President and CEO of “Glynn Jackson/The Agency,” has estab-
lished himself as the “Maven of everything fabulous”.  
 
Mr. Jackson’s humble beginnings started in New Roads, Louisiana Pointe Coupee 
Parish. He sprouted his creative wings as a novice producer in the 9th grade. These 
amazing shows culminated in a gymnasium of the local Rosenwall High School. 
Glynn Jackson was packing them in; 100’s of people would attend. His creative ge-
nius found fertile ground where he served as class president for every year of high 
school. Carved in stone, Mr. Jackson conceived, created and implemented a statue 
honoring the entire student body with their names.  
 
Mr. Jackson obtained donations from the community in order to create an amazing 
landmark. He recalls an experience when he and his best friend Eric Moore, took 
all of his mom’s living room curtains out of the house and created a haute couture 
clothing line. They took great risk to ensure that “the show must go on!” Glynn 
Jackson states, “I will always be indebted and grateful to some of my early year 
mentors who saw the value in me; Mr. Joseph, Mr. Nelson (former principals), Ms. 
Yvonne Celestin, Ms. Nora Palmer, Ms. Rose Jackson, Ms. Taylor, and Ms. Annette 
Dunn (educators). I am especially grateful for Mr. Miles, a local 4-H agent. They all 
had an amazing impact upon my growth and development. 
 

They put so much time and effort into me; a priceless investment for a young man 
with hopes and dreams. Their skills, devotion and consistent support nurtured my 
talent and set the stage for my lifelong learning and success.” “I had the privilege 
to go overseas three times, prior to graduating from High School,” stated Jackson. 
“These folks hosted teas and fundraisers to support my efforts and to permit me 
to travel in a time when it didn’t happen for poor boys down South. My journey to 
success was cultivated by my maternal grandparents, Velma and Gus Dukes, Sr. My 
grandfather was a local mechanic.  
 
To these two people, I will be forever grateful; they made me the center of their 
life.” The Creative Director and Founder of the Golden Scissors Awards Program 
continually sets precedence in producing the highest caliber hair event. There are 
a number of hair shows, yet none are as meticulously staged as that of the Golden 
Scissors Awards, which is perceived as the pinnacle of the hair industry.  
 
Over the last 25 years, Fortune 500 companies have sought after the Glynn Jackson 
experience, as a catalyst to thrust community give-back programs. Glynn Jackson’s 
largesse is incomparable. The Golden Scissors Awards program, alone, has provided 
a national and international showcase for the unsung and undiscovered hero. It has 
further spawned other projects of notoriety and longstanding. HairTopia (5-city 
tour), Proctor & Gamble, Wella Color Charm, HairIdol (5-city tour), Sensationnel, 
Hair Diva/Miami, Bijoux, Hair Icon-Jacksonville FL, Sensationnel, HairTropica/Santo 
Domingo Dominican Republic, Milky Way, Beauty Evolved, Nassau Bahamas, Beauty 
Schools of America/Miami, HairBoss-Atlanta/Washington, DC, Midway International, 
Bronner Brothers International Hair Show, BobbiBoss/Los Angeles.  
 
Glynn Jackson can develop a customized community program that jointly  
increases brand equity and your community involvement.
For more information, visit us online at www.GoldenScissorsAwards.com. 
The national hotline is 202-452-7445, Ext 1.









One Enchanted Evening
Glamorous Gowns
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